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Overview 

 Current issue 

 

 Background on “Get Tested. Why Not?” Campaign 

 

 Focus on Technology to offer access to STI testing 

and promote the campaign  

 

  Results of 1 Year Evaluation 

 

 Successes/Areas of Growth 
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Current Issue:  
Chlamydia and Gonorrhea are on the Rise 

  The Get Tested. Why Not? campaign was 

developed to respond to the rising rates of 

chlamydia and gonorrhea reported in Ottawa. 

 In particular, the campaign is designed to 

target youth aged 15-29 years of age.  

 This target age group has the highest infection 

rates of chlamydia and gonorrhea. 

 Ottawa Public Health 3-year Sexual Health 

strategy adopted by the Board of Health in 

June 2011.  
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Background of the Campaign 

Objectives 

 Increase awareness of and access 

to online testing and treatment for 

Chlamydia and Gonorrhea. 

 Increase access to services and 

information on STI/HIV/birth control 

for youth aged 15 – 29 using new 

technologies. 
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Focus on Technology 

 On-line screening and promotion 

 Downloadable requisition form 

 SMS Texting 

 Overall promotion of STI testing 

campaign 
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Youth Engagement 
 A youth advisory group was formed 

to help guide the development and 

implementation of the project.   
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Get Tested. Why Not? 

 A mandatory self 

screening tool  prior to 

downloading form. 

 People with symptoms 

encouraged to see health 

care professional 

 A downloadable lab 

requisition form for 

chlamydia and 

gonorrhea testing. 
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Get Tested. Why Not? 

 This requisition form can be taken to 

any of the 26 partner labs across the 

city for chlamydia and gonorrhea 

testing.   

 

 

 

A “Find a lab” function is incorporated 

on the site to locate closest lab.  

 

http://www.google.ca/imgres?imgurl=http://209.104.93.164/site/images/ottawamap.jpg&imgrefurl=http://209.104.93.164/site/ottawaEN.html&usg=__UQxlWteK2FpDBuRm1hzqFfDxRik=&h=354&w=400&sz=156&hl=en&start=4&zoom=1&tbnid=zYAMa-llpU-MwM:&tbnh=110&tbnw=124&prev=/images%3Fq%3Dgoogle%2Bmap%2Bottawa%26hl%3Den%26gbv%3D2%26tbs%3Disch:1&itbs=1
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Get Texted. Why Not? 
 SMS texting Service – development of 

a bilingual texting service that promotes 

sexual health messages as well as the 

“GET TESTED. Why not?” website.   

 Accessible 24 hours a day 

 

 
 

“Text gettexted to 365247” 

 

http://www.google.ca/imgres?imgurl=http://www.innodating.com/wp-content/uploads/2009/09/texting.jpg&imgrefurl=http://www.innodating.com/2009/09/11/online-dating-advice-on-texting-in-relationships/&usg=__FxIHjn4oPviwf5pyajr3pkzSY_Y=&h=270&w=270&sz=19&hl=en&start=5&zoom=1&tbnid=bLKw52bZlqwtIM:&tbnh=113&tbnw=113&prev=/images%3Fq%3Dtexting%26hl%3Den%26gbv%3D2%26tbs%3Disch:1&itbs=1
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Promotion 

 Using Social Media to advertise and 

promote 

                      

  Facebook Ads 

 

   QR codes (2 dimensional barcode) 

 

   Twitter  
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 Transit Ads 

 Print/Newspaper Ads/posters 

 Giveaways – condom wallets, frisbees. 

Traditional advertising and 

promotion 
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Results for Downloaded Form 

(Year 1) 

 Total = 104 

 Total positive= 4 

 

 Males = 67 tests 

 Females = 37 tests 
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Results for online promotion  
 over 13,385 hits 

 44,607 page views 
   

 Targeted facebook ads (15-29) 

 

 No tracking data for  Year 1 
 

 Over 7,000 followers on OPH 

 Over 100 followers on 

ophsexhealth 
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Results for Get Texted. 

 

                1 year – 133 text users 

 

 

 368 texts  

 Mainly on Clinic info, more info and 

STI info. 

 

 

http://www.google.ca/imgres?imgurl=http://www.innodating.com/wp-content/uploads/2009/09/texting.jpg&imgrefurl=http://www.innodating.com/2009/09/11/online-dating-advice-on-texting-in-relationships/&usg=__FxIHjn4oPviwf5pyajr3pkzSY_Y=&h=270&w=270&sz=19&hl=en&start=5&zoom=1&tbnid=bLKw52bZlqwtIM:&tbnh=113&tbnw=113&prev=/images%3Fq%3Dtexting%26hl%3Den%26gbv%3D2%26tbs%3Disch:1&itbs=1
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Successes 
 People are getting tested as a result of the ñGet 

Tested. Why Not?ò campaign. 

 The campaign is reaching its target audience of 

youth.  

 Over 50 percent of survey respondents indicated 

that they would change their testing and/or safer 

sex behaviour as a result of visiting the website. 

 Facebook ads and Bus ads were most effective 

in attracting clients to the ñGet Tested. Why Not?ò 

website and texting service.  
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Areas for Growth 
 Create separate advertising and 

promotional materials for the texting 

component.  

 Increase advertising through large-scale 

venues targeting youth and re-run bus 

and Facebook ads. 

 Create linkages to the OPH ‘Sex it Smart’ 

condom campaign. 

 Develop new partnerships. 
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Lessons Learned 

 Embrace new technologies 

 Youth engagement 

 Ongoing promotion 

 Innovation is challenging 

 Be flexible 

 Explore non-traditional partnerships 

 Alternate funding 
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Questions – Contact info 
Follow us on Twitter  
@OPHsexhealth   |  @santesexSPO 
@ottawahealth    |  @ottawasante 

Like us on Facebook 
 Ottawa Public Health - Sexual Health 

 Santé publique Ottawa - Santé-sexualité 

gettestedwhynot.ca  

sefairetesterpourquoipas.ca  

E-mail: Zhaida.Uddin@ottawa.ca 

613 ï 580 2424 ext 20136 

http://www.gettestedwhynot.ca/
http://www.sefairetesterpourquoipas.ca/
mailto:Zhaida.Uddin@ottawa.ca

